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HNEPEJIYEHHS SIK 3ACIb CHHIBBIJHECEHHS JOMEHIB
EKOHOMIYHOI CUCTEMM 13 PEAJIISIMU Y CHEPI BI3HECY

VY crarTi JOCHIIKEHO MEepeiueHHs 3 MO3MLI KOTHITUBHOI
JIHTBICTHKH. MarepianoM JOCHiKEHHS € €KOHOMIYHUH Jc-
kypc. [lepeniueHns po3misigaeTbest SIK 3acid CTPyKTypyBaHHS Ta
pernpeseHTanii axoBoi iHpopmarii y cdepi 6i3HeC-KOMyHIKallii,
CIIBBIZIHECEHOT i3 JIOMEHAMH eKOHOMIuHOI cucrtemu. KorHiTus-
HUHM MiOXiJ 0 IOCIHIDKCHHS TepelliueHHs rnepeadadae 37iic-
HEHHS aHaJIi3y SK TOMOI'€HHMX, TaK 1 FeTepOreHHUX Ieperivy-
BaJILHUX psAiB. CeMaHTHYHO TOMOTEHHI PSiIM B €KOHOMIYHOMY
JIMCKYpCi IIpe/ICTaBlIeHI eKOHOMIYHUMHU c(hepamu JisUTbHOCTI JIF0-
JIMHU, HATOMICTh CEMaHTHYHO FeTEPOT€HHI IepeliayBabHi psan
TIOB's13aH1 3 IPOHUKHEHHSIM B €KOHOMIKY 1HIINX c(ep isTTbHOCTI
JIOAWHHM. Y pe3ynbrari aHajli3y nepesiuyyBalbHUX PsiIiB HA MaTe-
piasi Gi3Hec-BuIaHb BHOKpEMJIEHO cepu Oi3HeC-KOMyHIKallii,
SIK1 CITIBB1THOCSITBCS 13 IOMEHAMHU €KOHOMIYHOT cucTeMH. JloMeH
,»TIPOIIECH E€KOHOMIYHOI CHCTEMH'* MPEJICTABICHO BHYTPIIIHIMH
IIpoLecaMu y Mexax KoMItaHii. JJoMeH ,,IHCTUTYTH eKOHOMIYHOT
CHCTEMH"* TIPE/ICTABIICHO KOMIIAHISIMH Ta opraHizamisiMu. JloMeH
»IHCTPYMEHTH €KOHOMIYHOI CHCTEMHU peaji3oBaHO 1HCTPYMEH-
Tamu y cdepi 0izHecy. JloMeH ,,lIOKa3HUKH €KOHOMIYHOI CHCTe-
MU TIpeJICTaBIICHO TIOKa3HUKaMu y cdepi Oi3Hecy. ['omorenHi ta
TeTepOreHHI TepeideHHs BUKOHYIOTh (DYHKIIi KOHKpeTu3arii,
imocTpyBaHHsI, (hpeiiMyBaHHS Ta BIOPsIKYBaHHS iH(opMaii, a
Takox NediHiTHBHY, iHTEepHpeTaniiny Ta iHGopmamiiny QyHK-
LI CTOCOBHO IIPOIIECiB, IHCTUTYTIB, IHCTPYMEHTIB Ta IIOKa3HUKIB
y cdepi Oi3Hecy. B 1isomy posb nepesniueHHs y CTpYKTypyBaHH1
iH(opMaIii ciryrye BIOPSIKYBaHHIO Ta perpe3eHTalil 3HaHb y
cdepi npodeciiiHoi KoMyHiKarii.

KitrouoBi cnoBa: ecomocenni nepenivyganvhi psou, cemepo-
2€HHI Nepeniuy8anbti psou, 0OMeH, eKOHOMIUHUL OUCKYPC, KO2-
HIMUGHA NTH2BICTNUKA, NePeNiYeHH
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[lepeniuenHss HEOMHOPa30BO OyJ0 MPEIMETOM JIHI'BICTUYHUX PO3Bi-
JIOK, 30KpeMa OyJI0 BCTAHOBJICHO HOTO CTUIICTHYHUM MOTeHITian. BiqnoBinHo
MepeTiYeHHs SIK CTHIIICTUYHAN TPUAOM CTBOPIOETHCS TIOBTOPEHHSM OTHOPII-
HUX CHMHTaKCHYHHUX OJMHULb — K OKPEMHX PEUYCHb, TAK 1 CIOBOCIIONYYCHb.
[lepeniyeHHs IPyHTYEThCS HA CHHTAKCUYHOMY TPOLIECi PO3MIMPEHHS, a came
JO/1aBaHHI J0 MEeBHOI CHHTAKCUYHOI OAMHUIN 1HIIMX OJUHHMIb, TOTO K CHH-
TAKCHYHOT'O CTaTycy Ta CHIJILHOTO 3 HEI0 CHHTAKCUYHOTO 3B 513Ky B CTPYKTY-
pi peuennst. [Iporiec po3ropranHsi MOBIEHHEBOTO PsIy, TPOBIAHOIO O3HAKOIO
SIKOTO € KOHTaKTHE PO3MIILICHHS KOMIIOHEHTIB JIIHIHHOTO psily, HaJlae HaHii
KOHCTpYKUii cTuicTuunoi Baru (MopoxoBckuii u ap., 1991: 145).

VY pesynbrari gocnimkeHas P. benknamom nepeniueHHs Ha Matepiani
tBOpuocTi P. V. EMepcona, B. Birmena, I'. Mensimna ta I. 1. Topo Gyso Bcra-
HOBJICHO OCHOBHY (DYHKIIiO MEpeTiueHHsl, sika MOJIsrae y nepeaadi roJJoBHUX
ineit Ta inTenuin aBropis (Belknap, 2004: 45).

[lepemiuennss sk 3acib, gAxkuidl BrMBae Ha (HOPMYBaHHS 3arajbHO-
ro CIIPUHHATTS MOBH XYAOKHBOI Ipo3u Oyllo MpoaHaai30BaHO Ha Marepiaii
pomany l'enen ®inninr ,,bpimxut xoHc: Mexi pozymHoro®. Ilepeniyenns
PO3MISAANIOCH SIK CTWIICTUYHUM CHHTAaKCUYHUH MPUHOM, SIKUH € HEeBix €M-
HOIO CKJIQJIOBOIO MOBH Ta CIIPHSIE YCIiXy MPOaHANi30BaHOTO POMaHy B LiJO-
My. Byno BcraHOBIEHO OCHOBHY (DYHKILIIO TIepesliueHHs, sKa Moisirae y Ha-
JaHHI TYMOPUCTHYHOI Ta HEBMMYIIEHOI aTMoc(epu JiTepaTypHOMY TBOPY
(Siantova, 2013).

HaromicTb icTopisi BUKOPHCTaHHS MEpeiueHHs SIK 3ac00y CTPYKTypy-
BaHHsI 3HAHb CATA€ JTOMUCEMHUX YaciB 1 € IMepeaIyMOBOIO TOCIIIKEHHS KOT-
HITUBHUX BJIAaCTHBOCTEW mepeniueHHs. KorHiTHBHa mpHpoaa mepenideHHs
YMOJKIJIMBIIIOE HOTO 3IaTHICTH A0 OpraHizalii crMckiB Ta karajioris. Crmc-
KM TIPEJICTaBJICHI MOCIIIOBHUMY 3HaKamu 3’siBuinch 3200 pokiB 10 Hamiol
epu (Belknap, 2004: 8), a kpitcbke JliniiiHe mrucbMo b 3acTocoByBasioch s
3MIACHEHHS OOJIIKY 1 BelleHHs 3BITHOCTI. binbire Hixk 800 Tabmudok 3Hawie-
Hux y KHoccoci MICTATh OOJIKOBI CIIMCKH OBEIb 1 MIEPCTI Ta € JHKEePEIIOM
iH(opMarlii cTocoBHO ekoHOMIYHOTO ycTporo manaily (Nosch, 2007: 61-65).

ToOTo BuKOpHUCTaHHS MepeiueHHs SK 3aco0y CTPYKTypyBaHHS Ta
MpeAcTaBICHHs 3HaHb Oepe CBill MoyaTok 3 mpaJaBHIX 4aciB i Ha CbOTOIHIII-
Hill JeHb BUBUEHHS KOTHITMBHOI MPUPOIH MEpEiueHHs Ha MaTepialli eKoHO-
MIYHOTO JUCKYPCY € aKTyaJIbHUM 1 CIYT'Y€ OTPUMAaHHIO MPpOoQeCciiiHuX 3HAHb.
Panimie 3nificHeHe HaMU JTOCITIJPKEHHS JIIHTBOKOTHITUBHOTO TOTCHINATY Tie-
penideHHs] YMOKIMBIIO BU3HAYEHHsI HOTO POJIi y PO3KPUTTI CYTHOCTI €KOHO-
MIYHOT CUCTEMH Ta ii CKJIaoBuX / ToMeHiB (AHTOHOBa, 2011).

VY 1poMy AOCIHIIKEHHI Ha MaTepialli nepeniqyBalbHIX PSIiB BCTAHOB-
JICHO 3B’S13KM MIX JIOMEHAMHU €KOHOMIYHOT CHCTEMH Ta BiJIIOBIIHUMU cepa-
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MU Oi3HEC-KOMYHIKallii, 3 METOIO CIiBBIAHECEHHSI paHillle OTPUMaHUX Teope-
TUYHUX 3HAHb LIOI0 CYTHOCTI €KOHOMIYHO{ CUCTEMH 13 IXHBOIO MPAKTUYHOIO
peatizali€ro y cBiTi cydacHOTo Oi3Hecy.

HocnimkeHHs nepenidyBajJbHUX PSOiB HAMH 31IHCHEHO 3 ypaxyBaHHIM
CEeMaHTUYHHUX OcoONMBOCTEl mepenideHHA. [lepeniueHHS 3 MO3MLIN KOTHI-
THBHO{ JITHTBICTUKH B €KOHOMIYHOMY AMCKYPCi KOHCTUTYIOETHCS CEMaHTHYHO
TOMOTEHHMMH DPSAaMU, SIKI NPEICTABIEHI CYyTO €KOHOMIYHOIO TEMaTHKOIO Ta
CEeMaHTUYHO I'eTEPOreHHUMH MepeiuyBaJbHUMU PSIJaMH, sIKi CIiBBIAHOCATH
EKOHOMIKY 3 IHIIMMHU cdepaMu TistmbHOCTI (AHTOHOBA, 2012: 21).

BaxnuBuM 3aBIaHHSIM TaKoK BBKAEMO BU3HAUMTH (yHKIIT, siKi BH-
KOHY€E TIepeNideHHs sIK 3aci0 CTPYKTypyBaHHs Ta pempes3eHTarii iHdopmarii.
3nilicHeHe HaMHU JOCIiKEHHS peaizallii mepesiueHHs Ha MaTepiali Jiteparyp-
HO-KPUTHUYHOTO AWUCKYPCY BHABWIIO Taki Horo ¢yHKUil: QyHKLIIO 03HaHOMIIEH-
HsI Ta KaTeropusailii, a TaKoX iHPOPMAaTUBHY, Y3araJIbHIOIOUY Ta MiJICyMOBYIOTY
¢ynkuii opranizanii inpopmaii (Petrenko and Antonova, 2017).

JloMeHHn eKOHOMIYHOT cuCcTEMH

[Tounemo i3 orsiay JOMEHIB €KOHOMIYHOI CUCTEMH, sIKi OyJ0 BH3HA-
YEeHO y pe3yNbTaTi JOCHiIKEeHHs MepeiiuyBajJbHUX PSIiB Ha Marepiaii exo-
HOMIYHOTO JUCKYpCy. 3ayBakKUMO, LIO0 TMEpeiueHHs SIK KOTHITMBHUU 3aci0
IPYHTY€ThCS Ha KiIacH(iKalilHIA AiSUTBHOCTI Ta COpUsiE CTPYKTYPYBaHHIO i
penpes3eHTalii KOHIENTyalbHOi iH(popMalii, ssIKy HaMu OyJ10 BCTaHOBJICHO Ha
OCHOBI BUAIJICHHS IHTErpaibHOI O3HAKH, 1110 BUCTYTAE B POJIi CIIOTYYHO] J1aH-
KM MK TIOCJTIIOBHICTIO elleMeHTIB psiny (AHToHOBa, 2011).

VY pesynbrari 31iHCHEHHS] KOTHITUBHO-AHCKYPCUBHOTO aHAIIi3y Mepeti-
YyBaJIbHUX PAAiB Oy0o BU3HAYEHO 3B’SI3KH MiX chepaMn eKOHOMIYHOI cHC-
TEMH, SIKi HAMH TIO3HAYaloThCs SIK JOMEHH. 3rigHo 3 P. Jlanrakepom, 1oMeH €
KOHTEKCTOM JJIsl XapakTepucTuku cemanTuuHoi ogununi (Langacker, 2007:
434-435). 3nannst, 3000yTi y pe3ynbTaTi TOCTiIKSHHS TepeiuyBaJbHUX psi-
JZliB, OYJIO TMOETHAHO Y TaKi JIOMEHU €KOHOMIYHOT CUCTEMHU:

— MPOLECH EKOHOMIYHOI CUCTEMH

— 1HCTHTYTH €KOHOMIYHOT CUCTEMH

— 1HCTPYMEHTH €KOHOMIYHOI CHCTEMH
— EKOHOMIYHi TIOKa3HUKH.

Jlo noMeHy ,,iponiecH eKOHOMIYHOI CHCTEMH* BiJIHECEHO YCi TpoIie-
CH, sIKi BU3HAYAIOTh Jil0 200 PO3BUTOK EKOHOMIYHOI CHUCTEMH, HAIPUKIA[,
KpEIUTYBaHHS, JOTPUMAHHS KOPIOPATUBHHUX MOMITHK TOwIO. JlomeH ,,iH-
CTUTYTH eKOHOMIi4YHOI cucTeMH“ 00’€HYE yCiX Cy0’€KTIB €KOHOMIYHHX
BiTHOCHH, IO ICHYIOTH y Mekax cepH ,,[Ipoliecd eKOHOMIYHOI CHCTEMH',
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Hanpukiaa, 6aHku, Oipxki, cTpaxoBi KoMmaHii Touo. JloMeH ,,iHCTpyMeHTH
eKOHOMIYHOI cucTeMHu* 3abesneuye (QyHKIIOHYBAaHHS AOMEHY ,,iHCTUTYTH
EKOHOMIYHOI CUCTEMH"* y TIOMEHi ,,IPOleCH eKOHOMI4HOI cucteMu*. [lo mpu-
KJIa/liB BIAHOCSTHCS: KPEAUT, IEMO3UT ToUIo. JloMeH ,,eKOHOMIYHi IOKa3HU-
KH“ € CYKYyITHICTIO KpUTEPIiiB Ta BU3HAYEHb, 110 MAIOTh HA METi eTali3yBaTH
Oy/b-SIKUI TpoLec, IHCTUTYT, IHCTPYMEHT ad0 caMy €eKOHOMIYHY cHCTeMY. Y
KOHTEKCTi BUIIICHABEIEHOTO Ha1aMO MPHKJIAZ MOAENTI B3a€MOIii IOMEHIB €KO-
HOMIYHOI CHCTEMH: €KOHOMIYHA CHCTEMa pealli3yeThCsl Uepe3 KPeauTyBaHHs
(mpouec eKOHOMIYHOT CHCTEMH), 110 € TPOLIECOM HalaHHS OaHKOM (IHCTUTYT
€KOHOMIYHOI CUCTEMH) KPeaUTy (IHCTPYMEHT €KOHOMIYHOI CUCTEMH) Ha IeB-
HUX YMOBaX (€KOHOMIYHHI MOKa3HHUK) abo y MmeBHOMY 00csi31 (€KOHOMIUHUI
Moka3HuK) (AHTOHOBa, 2011).

Hapmani ma marepiani mepenidyBaJIbHUX PSIiB PO3IISIHEMO SK CIIiB-
BIIHOCSTHCS JIOMEHHU €KOHOMIYHOI CHCTEMH 13 BINOBIIHUMH cepamu 0i3-
HeC-KOMYHIKallii.

Ipouecu y chepi diznecy

JocmipkeHHsT TOMOTEHHUX 1 TeTepOTeHHUX MepesiuyBajJbHUX PAIiB
y JOMEHI ,,[TPOIECH EKOHOMIYHOT CHCTEMH" a0 MOXIIUBICTh BCTAHOBUTH
Makpo- Ta MiKpoeKoOHOMiuHi pouecu (AHToHOBa, 2011), B TOI Yac sk npote-
cu Gi3Hec-cepu TpencTaBieH] BHYTPIIIHIMH NpOLlecaMy B CEPEeANHI KOMIIa-
HIl.

1. How you decide to measure the success of your business’ digital
transformation will depend on the kind of changes you 've made. By evaluating
success using metrics that consider technical adoption rates as well as wider
business objectives, you’ll create a powerful scorecard that assesses the
impact of your digital programmes in the round. With solid data to hand,
you’ll be well positioned to identify where improvements are needed so you
can define, adapt and scale (White, 2019).

EjleMeHTH TOMOTEHHOTO MepesiueHHs BUKOHYIOTh (DYHKIIIO KOHKpE-
TH3allii Yepe3 Ha3UBaHHS MPOIECIB, HEOOXITHUX JUIsl 3’ SICYBaHHS HA CKUIbKH
YCHINIHAMM € 3MiHU Y cepi aiukuTanizauii Oi3Hecy, a caMme: BIPOBaIKeHHS,
aJIanTyBaHHS Ta MaTaOyBaHHS [IU(YPOBUX TEXHOJIOTIH.

2. If you're a young company, requiring a steady stream of traffic to
your site in order to make sales, an outsourced digital marketing team will
offer you:

Clear Analysis. Advice on which channels your clients are accessing,
and how they 're using them. This will probably include social media channels,
but also search engine traffic, pay-per-click, and email marketing.

258



[TepenivueHns sk 3aci0 CIiBBiIHSCEHHS JOMCHIB...

Content Audit. Digital marketing is utterly reliant on content in order to
work effectively. 1t's likely that you’ll need a variety of content types to cover

the range of channels you decide to use. This may include podcasts, video
white papers, blogs, tweets and posts.

The User Journey. Advertising concentrates on selling, but digital
marketing is about engaging. Every strategy needs to plot a customer journey
from awareness, through evaluation, decision, retention and finally advocacy.

Strategy. Without a strategy its difficult to know what the interim
goals are that will lead you to sales. All too often digital channels are seen as
‘failing’ because they don 't produce instant sales. Your specialist will be able
to define goals, plot them on a timeline, and predict returns.

Strategy Execution. Once your strategy is defined, and signed off, a
digital marketing team will be able to carry it out in order to ensure that your
goals are met. They will define the input required for each channel and project
manage them (Link 3, 2019).

VY 1pOMY BHIIQJIKy €IEMEHTH TOMOT€HHOTO MepeliueHHs BiTOKpeMIICH]
OJIMH BiJ OAHOTO Ha piBHI ab3awliB. Taka CTPYKTypHa opraHizalis LIIOCTpYye
HaANOLIBLINIA CTYMiHB 1301411 eIeMEHTIB nepeiueHHs. 3aranoM QyHKIs me-
peniueHHs noisrae y ppeiiMyBaHHi Ta BIOPSIIKYyBaHH1 iH(popMallii, a eeMeH-
TH TIepeliueHHs 3a0e3MeyyloTh CTPYKTYPYBaHHS, 3B’SI3HICTh Ta LIJICHICTb
TEKCTY.

Enementn mepemniueHHS Ha3MBaIOTh MPOLECH Oi3HEC-AISLTBHOCTI, Ae-
Tani3awis SKUX 3A1HCHIOETHCS 32 PaXyHOK MEpeliuyBalbHUX PAIIB Y MEKax
KOXKHOTO a03ally, 3a BUHATKOM ocTaHHboro. [lepmmii ab3an po3kpuBae cyT-
HICTh aHamizy IM(POBUX MAapKETHHIOBUX KaHAIiB, CKJIAJOBI SKOr0 Ha3HBa-
I0Th €JIEMEHTH TlepetiueHHs. VineThes Ipo aHami3 KaHaliB COIiaTbHIX MEPEK
Ta MEPEeXO/iB MOIIYKOBUX CHCTEM, OIUIAT 32 KOKHUH Mepexil Ha CalT peKiia-
MOJIaBIIsl, @ TAKOXK MapPKETHHT 32 JIOTIOMOTOO €JIEKTPOHHOT MOLITH.

Jpyruii ad3a1 npucBsUYeHO ONKCY MpoLecy KoHTeHT-aHamizy. [lepemi-
YEHHSI CIIyTy€ KOHLENTyai3amii MapKeTHHTOBUX MOCIYT 3 BiIOOPY TUIIIB KOH-
TEHTY, AKHii G} 3aJ0BONLHSB Pi3HOMAHITTA MAPKETHHTOBUX KaHAIIB. eThes
PO MOJKACTH, Bifieo, iHdopmaLiiiHi OykieTH, 610ru, MoBigoMieHHs B TBiTe-
pi Ta Ha caiiTax y BIIKpUTOMY AOCTYIIi.

Tperiit ab3an onucye npouec 3ade3neueHHs IUIIXY CIOKHUBaya, KN
JIeTaNlI3y€ThCSl IEMEHTAMH TIepeIiuyBaJIbHOTO Psly Ha MO3HAYCHHS TAKUX
mporeciB, siK: (opMyBaHHS OO0I3HAHOCTI CIIOKHMBAdiB 3a PaxyHOK OLIHKH,
NPUIHATTS PIIICHHS, YTPUMaHHS Ta, 3pCIITO0, ariTallis. ¥ HbOMY BHIIAJIKY
CTIOCTEPIraeMo B3aEMOIIIO MepesiueHHs Ta rpajalii, aJpke eJIeMEHTH Tepelti-
YEeHHS! PO3MILIEHO Y MOPSIIKY 3pOCTaHHS CMUCIIOBOTO 3HAYEHHSI Y KOHTEKCTI
pOOOTH 3i CIIOKUBAYAMH.
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VY gerBepToMy ab3ali MoBa iiJie PO BU3HAYEHHS CTpATeTii, peanizawis
SIKOT YMOXKITUBITIOE TaKi MPOLECH, SIK: BU3HAYCHHS LIl y ramysi npoJaxis,
BCTaHOBJICHHSI TEPMiHIB IXHBOTO JOCATHEHHS Ta MPOTHO3YBaHHS MPHOYTKiB.
OcTaHHIM eIeMEHTOM TIepesliueHHsl SIK 3ac00y BIOPSIKYBaHHS iHpopMarii €
BHUKOHAHHS CTpaTerii.

Kommnanii Ta opranizanii

JloMeH ,,IHCTHTYTH eKOHOMI4HOI cucTeMu™ y cepi Oi3Hec-KoMyHiKaiii
peali3oBaHO KOMIaHISIMU Ta OpraHi3amisMu.

1. With these changes in attitudes comes changes in trends, such as a
growth in customised solutions. With enterprises like Google, Amazon and
Uber making huge strides in technological advancements, organisations can
no longer substantiate the argument they are too big to run tailored solution
programmes (White, 2019).

VY upoMy pasi nepenideHHs peanizye QyHKLIIIO LTrocTpyBaHHs. Po3kpu-
BAIOYM 1/1€10 1HIUBiTyaTi30BaHUX MPOIPAMHHX pPillleHb, €JIEMEHTH T'OMOTEH-
HOTO TIepesliueHHs] HaBOJATD SIK MPUKJIIAI OAHI 3 HAHOIIBII YCHIIIHIX KOMIIa-
Hill y CBITi, fIKi BU3HAYAIOTh CBITOBI TPEHJAM Ta BILUIUBAIOTH HAa (POPMYyBaHHSI
1HAMBIAYyaJIbHO aIaliTOBAHUX PIllIeHb Y cepi TEXHOJIOTYHOTO MPOCYBaHHS.

2. According to GlobalData, retailers are increasingly shifting towards
digital. As high street giants like House of Fraser, Marks & Spencer and
Debenhams close shops to protect their interests, town centres around the
country are left with empty units. Shoppers are becoming tech-savvy and time-
poor, and online shopping offers something that bricks and mortar shops can't
— twenty four hour convenience (Starks, 2019).

OyHKLIIO UTIOCTPYBaHHS, SK 1 Y MONEPEAHFOMY BHIIAKY, pEalli30BaHO
MepeTiYeHHsIM BCECBITHbOBIIOMUX OpPEHIIB OASTY Ta akcecyapis, sIKi 3aKpH-
BalOTh (Di3WYHI Mara3MHU Ta MPOMOHYIOTH CBOIM KJII€EHTaM 3pY4HICTbh 3Ailc-
HEHHS MOKYTOK 24 ronuHu Ha 100y. EneMeHTH nepeniuyBaabHOTO psiy € ce-
MaHTHYHO TOMOTCHHHMH.

IncTpymenTtn y cdepi 0izHecy

InctpymenTtn y cdepi Oi3Hec-KOMyHIKalii PO3IVISIHYTO Ha TPHUKIALI
(hopmyBaHHs OpraHizauiiHoi KylIbTypy KOMIaHi.

1. Olivia Jamison, Organisational Culture Specialist and Former Head
of Culture at Barclays and BP, said: ‘Ping pong aint it. Neither is a free
coffee. Leadership is what ultimately drives culture’ (Link 2, 2019).
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CHHTaKCHYHO eJIEMEHTH TiepelliueHHs pe/ICTaBlIeHI OKPEMHUMH PEeUeH-
HSIMH, 5K CIYTYIOTh KOHLENTYaji3alii MoHATTS ,,0praHizaliiiHa KyabTypa®,
BUKOHYIOUM JeQiHiTuBHY (yHKUil0. EneMeHTH mepeniueHHs € ceMaHTUYHO
reTepOreHHUMH, aJ)Ke PO3KPUBAIOTH CYTHICTh MOHSTTS Yepe3 arestoBaHHs 10
PI3HUX acleKTiB MOTHBalii KaJpiB y cepequHi koMmmnadii. BinmoBigHo ximo-
YOBUM IHCTPYMEHTOM Y (OpMYBaHHI OpraHizaliifHOI KyJIbTYypH Ha3HBAIOTh
J1IepCTBO, HAa BiAMIHY BiJl MOMUJIKOBHX YSBJIEHB, II0 KOPIOPaTUBHHUN BiJl-
MOYMHOK a00 TOAATKOBI MIJILIM MOXYTh CIYryBaTu (akTopaMu (pOopMyBaHHS
KyJIBTYypH KOMIIaHii.

OxpeMo 3ayBaXMMO, IO €JIEMEHTH BHIICHABEIEHOTO IepesiueHHs
CHIBBIAHOCSATH CYTHICTh MOHSATTS ,,OpTaHi3aliifHa Kyl1bTypa“ 3 1BO(aKTOPHOIO
Teopieto MotuBalii ®penepika [epudepra. BiamosigHo a0 1iei Teopii € aBi
KaTeropii YNHHUKIB: ,,MOTHBATOPU", SIKIi MOTHBYIOTH Ta IPUHOCATH 3a10BO-
JICHHS Bil poOOTH 1 CTOCYIOTBCS XapaKTepy Ta 3MicTy poOOTH, a came: 10CsIT-
HEHHS IIUJIeH, BU3HAHHS, 3aJI0BOJICHHS BiJl caMOl poOOTH, BiMOBIAAILHICTS,
MOKJIMBICTB IPO()ECIHHOTO 3pOcTaHHs. Y TOH Yac sK MOJITHKA KOMIIaHIl Ta
aJIMiHICTpYBaHHSI, KOHTPOJIb BUKOHAHHS 3aBlaHb, 3apIuiaTa, Mi>kocoOO0Bi CcTO-
CYHKH 1 CTOCYHKH 3 KEpiBHUIITBOM Ta YMOBH TIpalli € ,,d4UHHUKAMH KOHTEKCTY
a00 ,,ririeHIYHIMU YMHHUKaMU, SIKi TTOB’s3aH1 3 OTOUYKOUYUM CEPEIOBHUIIICM.
3ocepeKeHHS JIHMIIe Ha TakuxX (pakTopax HE BHpIlIye MpoOieM MOTHBaii
(Luthans, 2011).

2. ‘This report demonstrates the importance of leadership in creating
culture and the right kind of culture: the kind of culture that matters. Culture
impacts society, culture changes lives and impacts the way we interact. It is no
small thing” (Link 2, 2019).

3HaveHHs JiepcTBa A OpraHi3auiiiHol KyJabTypH PO3KPHBAETHCS JIBO-
Ma HAaCTyTHMMH TOMOTE€HHHMH IepeidyBalbHUMHU psigaMu. llepmmii mepe-
JTiYyBaJbHUN PSi BUKOHYE iHTeprHpeTaliiHy (YHKIiI0, HABOISYHM JaHi 3BITY
CTOCOBHO POJIi JiiepcTBa AK iHCTpyMeHTa y popMyBaHHI OpraHi3auiiHoi KyJib-
Typu. EneMeHTH mepeniueHHS! BHCTYNAIOTh MOKa3HUKAMH, SIK1 TiKPECIIOIOThH
BaKJIMBICTb JIIAEPCTBA Y CTBOPEHHI KYJABTYPH B MEKax KOMIIaHii Ta BU3HAYAIOTh
LiHHICHE CTIpsMYBaHHS KyabTypd. CTpyKTypa LBOTO MEepeniuyBalbHOTO POy
MpecTaBlieHa IBOMa eIeMEHTaM1, OCTaHHIH 3 SIKMX JeTalli3yeThCs 3a PaXyHOK
yTouHeHHs. J{pyruii mepeniuyBanbHUN P BUKOHYE (YHKII0O KOHKpETH3alii.
Enementu paay mpeacTaBieHi IPOCTUMH PEUCHHSIMH y CKJIAJAi CKIaIHOTO pe-
YEHHS, B IKUX ACTaJi3y€ThCs 3HATYIIICTh KYJABTYPH, aJ’Ke BOHA BIIMBA€ HA CyC-
MJIBCTBO, KYJBTYpa 3MIiHIOE KUTTS Ta CIOCIO B3a€MOAIT MiX JTIOIBMHU.

3. There's not enough attention paid to organisational culture, because
ves, culture really does eat strategy for breakfast. If people’s attitudes and
behaviours aren't right, if they don't instinctively know what the right thing
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is to do, then the purpose and the plan arent going to be implemented in
an optimal way, they’ll be thwarted. The culture of a responsible business is
founded on its leadership, based on four key dimensions: being innovative
(where sustainability is the driver and also the main decision stage-gate to
assessing ideas for change), engaging and empowering employees so they feel
able to take the initiative; and being open and transparent — humble enough to
admit we don't know all the answers and want to listen to thinking from staff
and others externally (Link 1, 2019).

3arlikaB/IeHHs BUKJIMKAE BUIIICHABEICHHI TIPUKITA], a/Ke Ha Marepiai
MIepeiYeHHs B [[bOMY Oi3HEC-BUIaHHI 3HAXOAMMO CTATTIO, B SIKii TAK CaMO 5K
1 B IOTEpe/IHi CTaTTi HArOJIOLIY€ETHCS, 1110 OpraHi3aliiiHa KyJabTypa Ma€e OyTH
3aCHOBaHA Ha 3acajax JigepcTsa. [lepemiueHHs € CEMaHTHYHO TOMOTCHHUM
1 BUKOHY€ (DYHKLIIO0 KOHKpETU3alil, yTOUHIOIOUM iIHCTPYMEHTH, SIKi € KITF04O0-
BUMH Ul KYJIBTYpH BiIOBizansHOro GisHecy. MneThes mpo Taki KIIouosi
ACTIeKTH, SIK IHHOBAIif{HICTh, 320X0UYCHHS Ta HAJaHHs TTOBHOBAXEHD MPAIliB-
HUKaM, a TAaKOX BIAKPUTICTH Ta MPO30picTh Oi3HECY.

Ioka3nuku y cepi 0iznecy

[oka3uuku y cdepi 6i3Hec-KOMyHiKamii MpoaHani30BaHO HA MPUKIaIl
MOKA3HUKIB 3MiH BEKTOPY Y cdepi TOpriBii Ta GOpMyBaHHS KOHKYPEHTHHX
nepesar Oi3Hecy.

1. Now, many retailers will focus on online expansion rather than store
expansion. This has resulted in the loss of 85,000 jobs in the past year due to
weak customer demand, rising costs and the online shopping switch (Starks,
2019).

[lepeniuenust BukoHye iHpopMmauiiHy QyHkuito. Enementd romoren-
HOTO TepeiueHHs] Ha3UBalOTh CKOHOMIYHI MOKAa3HUKH, TakKi SIK: 3MEHIICHHS
CIIO)KMBYOTO TIONUTY, 301IBIICHHS BUTPAT Ta MEPEeXijl Ha OHJIANH-TIOKYIIKH, SKi
CTaJIM BUPIIAJBLHUMH Y 3MiHI BEKTOPY MPOAAXKIB BiJ (PI3MUHUX MarasuHiB 10
OHJIAH-NIPOJAXIB Ta cipuauHUIN BTpaty 85 000 pobounx micup y 2018 p.

2. Combined with several factors including recession and prolonged
austerity measures, as well as the rise of internet shopping and increased
business rates, the effect has been a depleted high street, with empty units
and perpetual liquidation sales plaguing the nation. In reality, the UK retail
industry is still booming — just in a slightly different way. In 2018, UK retail
sales were worth £381 billion, with 2.9 million people employed in retail
across the country. And whilst there was a 4% growth in retail sales, online
sales grew by 18% (Starks, 2019).

l'omorenHe mepeniyeHHs] BUKOHY€E (YHKIIIO KOHKpeTH3auii. Y mepeni-
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YeHHI WAeThCS MPO TaKi MOKA3HHUKH, SIK: EKOHOMIYHMHN ciaj, TPUBaJIi 3aX0Iu
XKOpcTKoi (piHAHCOBOT MONITUKHM Y MOEAHAHHI 13 3pOCTaHHSM IOKYIOK B iH-
TepHeTi Ta 301IbLICHHSM TOJAaTKOBOIO HaBaHTaKeHHS Ha Oi3HeC sIK (aKTopu
crajy MpoJaxiB y TpaJULIHHUX MarasuHax. Xoda i MOKa3HUKH He BIUTUHYJIH
Ha mpolBiTaHHA cepu po3apiOHoi Toprieni y Benukiit bputanii B nizomy.

3. Companies in this industry compete on the basis of quality,
convenience, service and price. The coffee culture is still picking up in many
developing nations, there is a lot of competition between the local, and
national players (Bhasin, 2019).

VY 1poMy BUNIAJIKy €IEMEHTH TOMOT€HHOTO TiepellidueHHs] BAKOHYIOTb 1H-
¢dopmauiiiny QyHKIiI0, HA3UBAIOYHM OKA3HUKH JisITBHOCTI KOMIaHIN y ramysi
POy KaBH (SIKICTh, 3pYUHICTh, 0OCITYrOByBaHHS Ta LiHA), sIKi € (haKTopa-
MU (OpPMYyBaHHS KOHKYPEHTHHX IE€peBar cepei MICHEBHX Ta HalllOHAJIBHHUX
IpaBIliB KaBOBOI iHyCTpil.

VY uinomy, TiHrBOKOTHITHBHE JOCHIHKEHHs TIepeliueHHsI Ha MaTepiai
E€KOHOMIYHOI'O JUCKYPCY YMOKIIMBHJIO BCTAHOBJICHHS 3B’A3KiB MiX JOMEHa-
MH €KOHOMIYHOT cucTeMu Ta cepamu OizHec-koMyHikalii. JlomeH ,,ipouecu
EKOHOMIYHOI CHCTEMHU“ MPEACTABICHO BHYTPILIHIMHU MPOIECAMHU B CepeluHi
koMnaHii. JloMeH ,,iHCTUTYTH €eKOHOMIYHOT CUCTEMH* peati3oBaHO KOMIIaHis-
MU Ta opraizaisiMu. JloMeH ,,iHCTpyMEHTH €KOHOMIYHOI CUCTEMH " TpoaHa-
J130BaHO Ha MPHKIIAAL iIHCTPYMEHTIB (YOpMyBaHHS OpraHi3amiiHOi KyJIbTypH
KOMITaHid. JIoMeH ,,lIOKa3HUKH E€KOHOMIYHOI cHCTeMH y cdepi Oi3Hec-Ko-
MYHIKaI1 OCIi/PKEHO Ha MPUKIIAJli TTOKa3HHUKIB 3MiH BEKTOpY y cepi Top-
riBiai Ta GopMyBaHHs KOHKYPEHTHHX IMepeBar Oi3Hecy. AHali3 ceMaHTUYHO
TOMOTEHHHX Ta T€TEPOreHHMX INepesiuyBajbHUAX PsIiB Ha Marepiaii crareit
i3 Oi3HEC-BUIaHb Y MOPIBHSHHI 13 JIOMEHaMU €KOHOMIYHOI CUCTEMH BUSBUB,
10 HAWOUIBII MPEJICTABICHOO € KaTeropis iHCTpyMeHTIB y cepi OizHecy. 3a-
YBaKMMO, 110 3arajioM IepesiuyBajibHi PsAd BUKOHYIOTh (PyHKIIi KOHKpETH-
3aii, imocTpyBaHHsl, GpeliMyBaHHs Ta BIOPSAKYBaHHS iHpOpMaIii, a Takox
neQiHiTHBHY, iHTepHpeTauiiiHy Ta iHGopMauiiHy QyHKIII CTOCOBHO Tpole-
CiB, IHCTUTYTIB, IHCTPYMEHTIB Ta MOKa3HUKIB y c(epi Oi3Hecy, pO3KpUBAIOYH
IXHIO CYyTHICTb, BCTAHOBJIFOIOUH MTOTEHIIIaJ Ta HACIAKU U1 eKOHOMiKH. Taka
3[0aTHICTb MEpeiueHHs 10 CTPYKTYPYBaHHS Ta perpe3eHTalii KOHIeNnTyallb-
Hoi iH(opMmanii 1ae MOXKIUBICTh BIOPSJKOBYBaTH Ta ()OPMYyBAaTH 3HAHHS Y
cdepi paxoBoi KOMyHIKaIii.
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Maryna ANTONOVA

ENUMERATION AS AMEANS TO CORRELATE ECONOMIC
SYSTEM DOMAINS WITH BUSINESS REALIA

This paper explores cognitive aspects of enumeration. The material
of the study is economic discourse. Enumeration is considered as a means
to structure and represent professional information in the sphere of business
communication, related to the domains of the economic system. Cognitive
approach to enumeration involves analysing both homogeneous and hetero-
geneous enumerative series. In economic discourse semantically homoge-
neous enumerations are represented by economic spheres of human activity,
while semantically heterogeneous enumerative series presuppose correlation
between economic and other spheres of human activity. The analysis of enu-
merative series in business periodicals revealed business communication sp-
heres, which are related to the domains of the economic system. The processes
domain is represented by the internal processes within companies. The insti-
tutes domain is represented by companies, organisations and enterprises. The
instruments domain is implemented by the instruments in the business sphere.
The indicators domain is represented by the indicators in the sphere of busine-
ss. Homogeneous and heterogeneous enumerative series serve to concretise,
illustrate, frame and structure the information, as well as define, interpret and
inform about processes, institutes, instruments and indicators in the business
sphere. Generally enumeration aims to structure and represent knowledge in
the sphere of professional communication.

Keywords: homogeneous enumerative series, heterogeneous enumera-
tive series, domain, economic discourse, cognitive linguistics, enumeration
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